Living in Gstaad at any price?
Although the offer seems to be bigger than the demand and Europe is currently
suffering from a financial crisis, property prices remain stable. What remains to
be done with the hundreds of chalets and apartments on Gstaad’s real estate
market?
In this years third edition of the “immobilia”-magazine, published by the SVIT-brokersassociation, Martin Göppert published an analysis regarding property prices in socalled lifestyle-destinations – among them Gstaad.
He emphasizes the fact that property prices are difficult to compare and evaluate as
they are not published in most cantons. Therefore, many rumors spread about sale’s
prices and some agencies try to outbid one another by advertising chalets at
incredible prices. However, no one but the vendor and the buyer know the actual
sale’s price. Selling or buying a property can be a risky transaction, especially in a
nontransparent environment like Gstaad. A professional local broker can protect its
clientele from grave consequences.
Apart from that, the second home initiative has caused a dichotomy between
“primary” and “secondary” residences. Unexpectedly, property prices did not drop, so
living space for local habitants is as unattainable as ever. Especially primary
residences built before 2012- who suffer from no legal restrictions – are still at the
same price level and might even rise in the future. Only newly built “primary”
residences are sold at affordable prices. However, most often the sale’s price does
not compensate for the major inconvenient afflicting those properties : there is no
flexibility whatsoever. They can only be sold to locals and future generations can’t
use them as holiday flats – which would normally be a possibility in case they are
forced to work in other areas than the Saanenland. Hence it is a task of the political
authorities to adopt a solution for locals.
The fate of the multiple properties still on the market depends largely on Gstaad’s
long term tourist potential. Given the fact that 48% of the guest-nights are spent in
private chalets and apartments – and only 39% in hotels-, most objects can only be
sold if a new generation of regular guests can be found.

